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Social Media Re-Design for the



According to FORBES, video content is the future of Gen Z marketing.
The average Gen Z is watching video content such as TikTok for 12 hours a
week.
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Why Social Media?

Our Post Ideas
Monthly mentor/mentee spotlights
“PLP TV” 1-2 times per month 
SD Spotlights
SD Story takeover
Instagram reel of site visits
Instagram reel of volunteering events
Weekly LinkedIn blog posts
Weekly member spotlights
Weekly meeting reminders
Promotional video project



Our Vision



Current Timeline

We are managing out time using outlook to give
ourselves deadlines.
We also are planning to create templates for each
different category of posts so that the creation
process is more efficient.

Goals

Create a stronger PLP community using social media.
Showcase one of the “main attractions” of PLP:
mentor/mentee relationships.
Attract more potential members.


